Andrea Perez

Presentation Designer &
Document Production Specialist

| turn complex business content into clear, professional
documents and presentations, with a focus on information

design, data visualisation and brand consistency ' '

07474 463012 andrea@fimetry.com www.fimetry.com

Selected work
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How | approach

live presentations

Slides need to support the speaker while the
audience listens. | use visual hierarchy and pacing
to help people follow the message as it unfolds

Note: To protect client confidentiality,
materials have been anonymised or
recreated using non-confidential
content where necessary

Live Business Online
. About me .
presentations documents portfolio


https://www.fimetry.com/

Protecting
it means
tackling the
waste that

’;‘, > 7 2
threatensiit| .. ° ~ ~ &~

Belize is

Our response is practical and local

1. Collect and transform

plastic waste into useful
new products

Context

| create presentations for different business settings, from
specialist conferences and stakeholder meetings to training
sessions and pitches

Each requires a different balance of information, visuals and
pacing, depending on the audience, the speaker and the
purpose of the presentation

Document type: Fundraising pitch for a community project Software: PowerPoint




How trade policy is redrawing global supply chains

February 2025

New
documentation

Regional
thresholds and
complianc Companles adjust
sghten furt sourcing, fulf nt and

N
J-

Document type: Conference presentation for the petrochemical industry

What it takes to make circularity commercially viable

Economics \/
Policy \/
Scale \/

Where the next wave of industrial demand is emerging

Cold chain
& healthcare

Mobility Consumer
e applications
Temperature
Comfort and control
durability

Specialist
logistics

Replacement
cycles Support
organisation

The forces reshaping industry over the next decade

External forces
Regulation, geopolitics
and macroeconomics

Growth markets

Where demand is expanding

Demand shifts
How customer requirements
are changing

Not when
recycling is
treated as a niche
sustainability
activity

Building &
infrastructure

Energy
efficiency

Retrofit
demand

Critical inputs
Energy, feedstocks,
capital and technology

Software: PowerPoint



The brief

| often start with an existing presentation, written
content or rough slides

BUILD

My role is to transform that material into a clear,

engaging presentation that supports live delivery, | e
reflects the organisation’s brand and communicates
the intended message

Launch readiness depends on connecting global strategy with
local market needs

Amelia Hart Daniel Weber Sofia Marino

GLOBAL MARKET COMMERCIAL SENIOR MEDICAL
ACCESS DIRECTOR EXCELLENCE DIRECTOR STRATEGY LEAD

T

Document type: Public policy webinar presentation Software: PowerPoint



Supporting patients beyond treatment

Everyday life with a chronic condition

© © 0

Symptoms Treatment

and disease

progression  Medication routines

Treatment
v reminders

| Earlier intervention

lilustrative recreation  confi ent-specific dotails and content have been removed or modified.

adherence

Daily routines

Staying active Maintaining

Home independence

Physical activity
Lifestyle Office Travel

management

Social activities

©

Commercial and access consequences
Delayed
decis

More restrictive
reimbursement decisions

Delayed or narrower
market access

Launch strategies revised
or deprioritised

Evidence gaps and increasing
payer scrutiny can materially
reduce access potential and

commercial value

Document type: Training presentation for a pha

Access
outcomes
can vary substantially
depending on the
strength of the
evidence and
value story

No
access

Restricted
access

126

maceutical product

2026 - 2028

Strengthen value
communication

Priority
capability

Market access
readiness

Evidence
generation

Build payer
evidence
requirements

Ongoing capability

review as evidence

and market needs
evolve

Cross-functional

alignment

Prepare teams for
launch execution

Software: PowerPoint




Building a new export future
for Belizean spices

We believe Belize can become a recognized
source of premium, sustainably produced
spices for the global market

The challenge

Content prepared for reading rarely works unchanged in a live
presentation. Slides may contain too much text, weak hierarchy,
small charts or information that competes with the speaker

The challenge is to help the audience follow the message
without having to read everything on screen

;'r.“ & 77 S
High-demand products for U.S.

olesale, and food service markets

Leadership with local relationships CT PORTFOLIO FUTURE PRODUCT

and U.S. market alignment - il i

Jhon Smith ; Sam Moss
Co-Founder | Belize Co-Founder | USA

Supported by a growing network of Belizean
spice farmers and agricultural partners

Document type: Investor pitch for an agribusiness venture Software: PowerPoint




Dynamic ) Tangible understanding of key elements
visualization of

processes and

functionality Informed decisions
and optimizations in a
risk-free environment

|

Our approach integrates real-life
animations with data-driven information

\./ $320m

Model Once, Check Twice

We offer three levels of detail
Facility

Layout Abstract macro Concept Operational

Test in an interactive

model now and in the
future

Identify logic block « Prove design
flows with 1 -2 feasibility
interactions » Correct unknowns

1 week 3 weeks 3 months

0 I O

Site master Data analysis
(PEP) plan simulation report

Project Execution Plan

Software: PowerPoint

Document type: Sales pitch for an engineering company




What guides me How | contribute

1. Who is the audience, and = | simplify and sequence information for live delivery,
what should they take strengthen visual hierarchy and convert dense
away? content into clearer charts, diagrams and visual

2. What belongs on the slide, PULHELUINES
and what belongs with the = | consider readability, audience attention and the
speaker? relationship between the slides and the speaker

3. How can visuals, = Where appropriate, | use animation, progressive
sequencing or movement reveals or motion graphics to help communicate

help the audience follow? information effectively




SUSTAINABLE AGRICULTURE & ENVIRONMENT

Our focus Increase productivity and income

SOCIAL & oo for subsistence and small-scale

ECONOMIC HEALTHY
INCLUSION LIFESTYLES farmers through

SOCIAL
ENTREPRE-
NEURSHIP

Where we work

Toledo and Stann

Creek districts
50 communities

Cayo District

Our team

We are a multi-ethnic and multi-talented
team passionate about community development

Document type: Stakeholder presentation for an NGO Software: PowerPoint



What | deliver

Editable, brand-consistent presentations designed to support
the speaker and make information easier for audiences to follow

The visual approach adapts to the brief, from restrained, Que Hacemas
1 1 _ 1 1 1 Brindamos
information-led slides to more expressive presentations -

através de la
produccion de
alimentos
de calidad

que aportan al
desarrollo integral
de la sociedad ecuatoriana

ViVES e CEUGIGEEE

La proteina es necesaria para

contiene los
aminoacidos
esenciales

Document type: Company overview presentation for a food company Software: PowerPoint




How | approach

business documents

Reports, proposals, guides and publications must make sense
without someone there to explain them. | focus on structure and
navigation so readers can find what matters, on screen or in print

Note: To protect client confidentiality,
materials have been anonymised or
recreated using non-confidential

content where necessary

Live Business Online
. About me .
presentations documents portfolio



https://www.fimetry.com/

Context

| produce business
documents for organisations
across corporate, consulting,
pharmaceutical, financial,
education and non-profit
sectors

These projects often involve
specialist information,
multiple stakeholders and
material that must remain
accurate while becoming
easier to navigate and
understand

Document type: Value proposition for a pharmaceutical product Software: PowerPoint



There is an opportunity to

BECOME A MORE VALUABLE PARTNER TO
HCPs BEYOND PRODUCT INFORMATION

HCP behaviours & content preferences

ONCOLOGISTS PHYSICIANS
E consult pharmaceutical websites

36% ! 5% daily for clinical information

isit randec A " ]

S o T - e are interested in patient-focused
en looking for answers t ' 73% resources from pharmaceutical

linical questions g companies

Their information needs extend are interested in value-added
beyond individual products to H 82% content beyond core product
questions arising in patient care ' information

HCPs are already signalling demand for credible, useful
support beyond fraditional product communications

At the same time,

DIGITAL BEHAVIOUR IS RAISING THE BAR FOR
HEALTHCARE CONTENT

HOW AUDIENCES CONSUME INFORMATION

an hour seconds mc The
attention opportunity is
to make
complex
science easier
to enter, faster
to understand
and worth
staying for

times online
every day

Document type: Project proposal for a medical communications agency Software: PowerPoint



Research poster exploring the of data, methods
and findings: Wording and design has been

Weld R-3J Masterplan

Document type: Research and project information posters Software: PowerPoint and Illustrator



Recommendations to strengthen evidence planning, support

‘ The brief
differentiation and reinforce payer value € brie
BCence e should. Apply framework early Prioritise areas M M M
e e st v of ighes value The starting point is
differentiation and market Zn a(: ‘m AS » 5 E‘( . .
usually existing content
icing potential
developed by subject
. specialists
intensitv. stakeholder

Each review should assess capability needs, resource priorities and
opportunities for improveme

My role is to organise and
present that information
so the finished document
is clear, professionally
produced and consistent
reaurements continue to evove. e e — : : with the organisation’s
| " brand, while preserving
Its meaning

N
keholder
ision points

Document type: Evidence-planning document for a pharmaceutical product Software: PowerPoint




ECRIFTS

5;40?:9

IGRATION

UNHCR

§Planet Aid () RENGR

\ e Pumic Estamsmen 2
54 HUMANA PEOPLE TO PEOPLE BALTIC INKIND
\3"‘.-‘; SUPPOR1

Other members of
the Federation

21%

HPPBZ's
fundraising project

;'. 1 .
COMMUNITY HUBS (w«wu;l(% e i) T
Project’s purpose: To improve the ability of Civil Society Organizations iy — -
» “SROGRESS REPOP

to facilitate an enabling environment to increase secvice daiivery o
idoals, fomilies and

behalf of vulnerable communities in the Stan Creek and Toledo Districts
Participating commenities (7): Dangriga, Silk Grass, Bella Vists,

Punta Gords, Big Falls and San Pedro Columbia, and Independence
Timeframe: 2021 to present / Multi-phasad project

‘ {adiv
We invite you to connect with us and become A Wa empower and ":gi‘.‘l’.ovtﬂy and 10\!\0‘;:122"‘
a part of our journey as we continue to create 8 ‘om.\ul\lﬂ“ |°|':g1i9li and capacity by
positive change in Belize! through lo<d

Document type: Progress report for an NGO Software: Microsoft Word



The challenge Business documents often contain detailed content prepared
by specialists rather than designers. Information can be dense,

difficult to navigate or inconsistently presented

The challenge is to improve clarity and usability while
preserving technical accuracy and respecting the brand

What guides me How I contribute

1. Who will read it, and = | structure information, establish visual hierarchy and refine
what do they need to typography and layouts. Where useful, | turn dense material
understand or do? into tables, diagrams, charts or other visual structures

2. What information needs = | suggest opportunities to simplify or reorganise content
emphasis, simplification while subject specialists retain responsibility for its
or visualisation? technical accuracy

3. How will the document = | work with clients and stakeholders through revisions,
be used, on screen or approvals and final production, applying brand
in print? guidelines consistently




( )/'///-/'////'////», in Africa

& Richmond Vale
¥ // e W S Academy

Saint Vincent - November 2009 - Issue #1

{ ,Oé//eé/’a[é/z o1 /f[m)’
. 77

With this newspaper, we would like to celebrate with you three wonderful years of hard work, learning
opportunities and future ventures. Our community consists of a unique volunteer training Ac

ya
newly opened Nature and Hiking C

1, an active Farm and a group of passionate people who develop
several projects towards sustainability and cooperation. We are proud and grateful to create these projects

in the unique beauty of North Leeward in St. Vincent and the Grenadines. Through these pages, we invite
you to get to know us better and to open channels of communication

()///' areas 7('/7/'('///)

Vincentian and  Thinking global Sustainability
international  but acting local and ecotourism
participants e ftu

N
4rd Africa Team sque

C .9)//'//’('/// € /))/////////y//('

15t Ecuador Team.

"
oD

Document type: Newspaper for a training centre Software: Adobe InDesign



m Severe complications can create substantial lifetime costs for patients,
carers and healthcare systems

Economic impact of long-term disease complications
Patients may experience multiple complications over the course of their condition

A subset of patients experiences persistent disease burden despite current
management, creating a clear need for more durable control
ecis

Complication
type

Cost

Current management can provide only temporary control, leaving
patients at risk of recurrence and progressive organ damage

of patients may
require repeated
procedures

.

What | deliver

Professionally produced documents that organise
complex information, support independent reading
and maintain a consistent brand experience

Depending on the brief, | work in PowerPoint, Word or
Adobe InDesign, producing material suited to its
content, audience and intended use

ol

Document type: Messaging research summary for a pharmaceutical product Software: PowerPoint



ACTIVITY 2: My story in 3 objects (60 min)

Vou will need: Paper, markers, scissors, old magazines, glue. Optional: small abjects from home.

The Challeng.

Imagine you have been askad to create a small 4( |
exhibition about your life and culture. I

You only have space for three objects.

These objects should help tell your story. They can
represent your family, culture, traditions, interests,
experiences, memories, values, community, or
dreams for the future. The objects can be real,
symbolic, imagined, drawn, or cut from magazines.

Part 2. Write down three strengths or talents.

My strengths and
talents

What strengths could
help you in the future?

Create your exh n
. Think about three objects that help tell your story.

1.
2. Onalarge sheet of paper, draw, paste, or create your three objects. ik sbout things you are
3. Give each object a title. good at, qualities people
s apprediate about you, or
skills you have developed
What is Why did you What does it tell people al through your family,
this object? choose it? your culture, Pl culture, or community.

Part 3: My goal for What is your goal?
the next year
Gallery walk Think about one goal you

. Next to each object, write:

5. Give your exhibition a title

1. Display all the exhibitions aroun
2. Walk around and explore the w
3. As you look, think about: Name of the person you admire:
What stories can -
you learn from
these abjects? 2Ip you achieve it?

Strengths they

Things they do well domonatrate

You may ¢ Qualities you admire

very different

Storytelling Challenge
Objects become more powerful when s
1. Choose one of your three objec

2. Find a partner.

in take to move doser to your goal.

3. When you finish, choose one strength that has influenced you the most and write:

What have you learned from this person?

start this week.

How have they helped shape who you are?

ACTIVITY 3: Strength charades (25 min)

You will need: Paper or sticky notes, markers or pens. You can use the same cards from Activity 1.

We often recognize strengths by seeing them in action.

In this activity, you will act out different strengths without using any words.

How it works
1. Form small teams.

=S

Document type: Training guide for a youth community project Software: Microsoft Word



The value of the work

The result is a polished, well-structured document that reflects
the organisation’s brand while helping readers find information,
understand complex ideas and identify key messages

Document type: Publication for a training programme Software: Adobe InDesign



Healthcare systems face mounting pressure to balance
innovation with affordability

Balancing budgetary pressures

Pressure to reduce Pressure
spending and gain to increase
value for money spending

Limited budgets hNEIEE:‘ for adequate Stakeholders
a - ealthcare provision increasinglvface
eopolitical ficul
instability Demands for new difficult
‘ innovations decisions in
Divergent national Z
3 Ageing balancing

health priorities i

populations competing

Rising insurance _ ) budget priorities
I Growing patient

Payer expectations are becoming increasingly important in a
cost-constrained healthcare environment

Strong execution will be essential to achieving sustainable
commercial growth

Reimbursement decisions can
influence price, access
conditions and the patient
populations eligible for
treatment

Payers play a central role in Align market and stakeholder needs across regions to

determining access to new support coordinated planning and future launches
treatments and increasingly
shape commercial outcomes

A coordinated Strengthen value communication and pricing strategy to
execution model can respond to changing market conditions
help the organisation

) ‘ turn strategic

Value is assessed through i Fallure to address payer pr{orltles |nt: Simplify cross-functional ways of working to improve speed,
different criteria, shaped by : R consistency and reuse across markets
expectations can delay access, outcomes

local healthcare priorities,
policy and wider economic
pressures

constrain reimbursement and
reduce commercial potential

Strategic access and positioning in practice

0 recreation based an confidential proje 3 " Business
i —————— E o Initial problem o o impact

* Established an interim access

Understanding payer priorities early can strengthen access strategy and support launch planning

Fustratve recreation based on confidentiol project work Client-specific details and content have been removed or modfied.

Uncertainty

route to support additional Follow-u,
Therapy A around long-term l-world P Accelerated
o real-world evidence assessment access despite
Early-stage, value and cost- generation supported intial
targeted patient effectiveness; transition to e
& | ;: conditional access * Developed a commercial bronder routine uncertainty;
population granted pending ?::ess arrangen;em while der o1 reduced time to
further evidence onger-term evidence adoption
matured

Therapy B Limited commercial * Repositioned offering into Approval achieved Strengthened
Locally advanced opportunity in earlier-stage use based on in new setting; competitive
patient segment current setting; emerging evidence established position;

following highly competitive |+ Developed a targeted differentiated mitigated long
standand landscape with evidence submission to positioning and term pricing

established support access in an unlocked new user pressure
treatment alternatives additional treatment setting segment

th ticn based an confidential k. Client-specific d remenved ar madified.

Document type: Market access strategy for a pharmaceutical product Software: PowerPoint



A closer look

behind the work

The skills | bring, organisations I've
worked with and how to get in touch

Live Business Online
. About me .
presentations documents portfolio



https://www.fimetry.com/

| support agencies, organisations and
specialists with business communications

and creative production

My work combines design skills with an understanding

of how information is developed, reviewed and delivered

Presentation
and document
design

Shaping complex
content for live
delivery or
independent
reading

Information
design and visual
hierarchy

Making detailed
information easier
to scan, navigate

and understand

Data visualisation
and chart
formatting

Making
comparisons,
patterns and key
messages easier
to see

Brand
consistency
and reusable
resources

Applying brand
rules accurately and
creating practical
assets and
processes



/Remap NEENAN

.

Diners Club PRONACA

Fundacion
Charles Darwin

Foundation

Some of the Through employers and clients, I've also contributed
. . to projects involving major multinational
orgamsatmns companies and established businesses across a

range of sectors, including pharmaceuticals, banking,
financial services and petrochemicals

I've worked with




My career journey has shaped how I:
= Understand communication challenges
= Collaborate with teams and stakeholders

= Make design decisions with a broader perspective

Read CV

See online
portfolio

A fuller picture of my
professional background
and career journey



https://www.fimetry.com/cv
https://www.fimetry.com/

Andrea Perez

Presentation Designer
& Document Production
Specialist

07474 463012

andrea@fimetry.com

www.fimetry.com
LinkedIn: AndreaPerezUK

Let’s work together

| support organisations, consultants and agencies with
presentation design and document production,
adapting to different brands, audiences and workflows

Software Microsoft Office - Adobe Creative Suite -
& tools Google Workspace - Al tools (selective use)

Availability Open to full-time and part-time roles, as
well as freelance projects, with flexible
working arrangements. Daytime, evening
and weekend hours can be discussed

| may be available to start at short
notice, depending on existing

commitments r

© FiMetry LTD, 2026. All rights reserved
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